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The main problem of this report is about “why Tanah Mas Lake less 
developed in tourism”. The purpose of this study is to find out the problems that 
make Tanah Mas Lake less developed in tourism. The writer used qualitative 
method and the subject of research was visitors of Tanah Mas Lake. The writer 
collected data by doing observation and questionnaire. The finding shows that  
three main problems in Tanah Mas Lake. The road to access Tanah Mas Lake was 
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